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Facebook and the farmer:
Connecting with small-scale farmers via social 

media for improved irrigation management



Global monthly active users

Pinterest: 200 million

LinkedIn: 200 million

Reddit: 274 million

Snapchat: 301 million

Twitter: 330 million

Google+: 395 million

WhatsApp: 700 million

Instagram: 800 million

YouTube: 1.5 billion

Facebook: 2.2 billion



Why social media?

■ Freely available platforms

– Economic barrier of entry

■ Increasingly important part of society

– Prioritised social spending

■ Accessed from multiple device types

– Limited technology required

■ Connect remotely over large geographic area to diverse audience
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Facebook

■ Share information resources in multiple formats

– Statuses

– Pictures

– Videos

– Links

■ Less data-intensive versions:

– Facebook Lite 

– 5th most downloaded app in 2017 (Android)

■ Groups



PPK251: Sustainable Crop Production Systems

■ Second Year Students

■ Mix of disciplines

– Crop Production and Soil Sciences

– Animal Sciences

– Environmental Sciences

■ Project brief:

“Create a multimedia item that explains a basic agricultural concept, that 

can be distributed to small scale farmers via social media”





■ 882 Likes

■ 915 Followers

■ 8781 Post reach

■ Last month:

– Reach: 19 136

– Post Engagements: 1 870

■ Last week:

– Reach: 8 831

– Post Engagements: 832 
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Facebook groups

■ Established online communities

– Created and run by SSFs

■ Exchange of:

– Knowledge

– Products

– Information resources

– Ideas/Inspiration

■ New features

– Market place

– Mentorship









Research potential

■ Understanding multimedia style popularity

– Improve information consumption

– Transfer of knowledge from institutions to SSFs

– Transfer of learned experiences between SSFs 

■ Understanding barriers faced by SSFs

■ Understanding information consumption within SSF Facebook groups

– Scientific validity

– Themes



Research potential

■ Incorporation into the extension model

– Provide real-time connectivity

• Farmers

• Extension officers

• Researchers

– Removing geographical boundaries

■ Collaboration with other resources

– Apps

– Data bases

– Institutions



Conclusions

■ A wave to ride, not a current to swim against

■ An opportunity to increase public communication of science

– How do we as agriculturalists direct this narrative?

■ A unique ability for targeting specific communities remotely

■ A chance to revolutionise our approach to extension in a digital age
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